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Not wanting the inability to visit schools stop them 
from inspiring the next generation, the LoveLocal-
Jobs Foundation C.I.C has launched a series of 
videos to help our local community stay positive 
during these uncertain and challenging times. 
Originally made with young people in mind, the 
#LLJLockdown series is beneficial to anyone looking 
for a few minutes of positivity and reflection.

The videos feature local radio personality Jack the Lad. Jack talks about gratitude, 
teamwork, comfort zone, resilience and mindset, all of which are topics included in Dare 
to Dream, the new inspirational programme launched by the Foundation in September. 
The programme has reached over 8,000 local students this year and is currently re-
cruiting local businesses to help reach even in the future. 

The programme explores how attributes such as a positive mindset and resilience can 
not only help the next generation through some of the difficulties we currently face, but 
also help them fulfil their potential both in life and the world of work.

The fifth and final episode, Mindset, is live and can be found on the LoveLocalJobs.com 
YouTube channel. In this video, Jack talks about the skill of focusing on the things you 
can control, instead of worrying about what is out of your hands.
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“We are so touched to have been identified as 
a UK Business Hero. With jobs and recruitment 
being at the heart of what we do the pandemic 
has obviously affected all of us, but our concern 
as an organisation is the young people and how 
the pandemic is affecting our next generations 
self-esteem, mental health and career opportuni-
ties. We continue to go the extra mile to support 
the local community with the ongoing challeng-
es and changes, offering a flexible job posting 
service and making sure that we can reach as 
many young people in the local community 
with our Dare to Dream programme as possible. 
Thank you to the Chamber network.”

“The affect and impact on everyone has been 
enormous during the pandemic. LoveLocalJobs 
Foundation C.I.C. wanted to reach out to the 
young people through a new digital series to 
help inspire them to stay positive and resilient. 
A fantastic way to inspire the next generation.”
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